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FREEZE 24/7
ICE SHIELD
FACIAL
CLEANSER
WITH SPF 15

Being d t [ ferent ;u'ni.ur’f ledd sales _ for

one of the industry s newest stars,

e

Freeze 24/7—the company that created the

first "faux-tox” product—ean add another
notch to ies innovation belr this year with
the release of Iee Shield, the indusrry’s
first sunscreen-cum-cleanser. The brand
burst into the beauty scene in 2003 with
its Ant-Wrinkle Cream; since then, sales r .
have grown to $60 million. Not one to ¢
rest on its laurels, Freeze 24/7 broke
new barriers this vear with the launch of L
Ice Shield (548), a cleanser that not anly :
washes the skin, bur leaves behind SPF 15 i
protecton. Retatlers were wild about the %

“They created a product the LN

combination
consumer didn't even know she wanted,”
says Claudia Lucas, senior vice president
ani general merchandise manager at Henri
Bendel. “Sunscreen will be such an ssue in
the next tew vears and Freeze understood
this. People will buy it tor the whole
family—it’s like the tube of wothpaste in
the family bathroom.” MEGAN McINTYRE
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